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2026

Top Indian cricketers and 

Bollywood Celebrities will 

come together to support, 

mentor, and inspire the 

league’s rising talents.



Welcome to STCL, a premier cricketing platform 

built to celebrate talent, sportsmanship, and the true 

spirit of India.

Our league brings together emerging stars, 

professional players, and passionate teams 

under one electrifying competition.

ABOUT



Forging India’s
Next

Cricket Legends



The STCL aims to become a premier pathway for young and aspiring cricketers 
in India by offering structured competition, expert exposure, and equal 
opportunities regardless of background.

Our mission is to:

Discover hidden talent from every corner of India Provide high-quality match 
experience and professional exposure Build character, discipline, and 
sportsmanship Create a direct pipeline for players aiming to play for better 
career in cricket through innovation, integrity, and passion for the game. STCL 
strives to shape the next generation of Indian cricketing stars.

ISSION



STCL envisions building a nationwide ecosystem where every aspiring 

cricketer—regardless of background—gets a fair opportunity to showcase talent, 

grow through competitive exposure, and progress toward professional and 

international cricket.

Our vision is to:

Establish  as a recognized talent pipeline for Indian cricket. Create a STCL

professional, transparent, and merit-based league system develop players with 

skill, discipline, and national pride. Contribute to the future strength and global 

success of Indian cricket.

To create a cricketing ecosystem that promotes Indian pride, unity, and sports 

excellence, while offering unmatched entertainment and opportunities.

ISION



T20 Format (customizable)
League Stage + Knockouts

Top Teams qualify for Semi-Finals & Grand Finale
Professional Umpiring & Scoring
International Standard Stadium

league format



Franchise-based 8 Teams for season-I, 2026
Franchise-based 12 Teams for season-iI, 2027
Mix of local talent & Experienced players

Auction / Draft system available
Ex Cricketer & Actress Face of each Team

Celebrities to attend Matches to Cheer up Players

TEAMS & PLAYERS





Here is a ra�onale that breaks down the symbolism, typography, 
and color theory used in the design.

1. Core Symbolism: Heritage Meets Sport
The Charminar: Posi�oned as the founda�onal backdrop, the iconic minarets 
immediately ground the brand in the heart of Hyderabad. It represents pride, 
legacy, and the solid founda�on of the league.

The Batsman: The dynamic pose of the ba�er mid-strike signifies ac�on, power, 
and the compe��ve spirit of cricket. It transforms the historical monument into 
a modern "arena" of play.

The Wings: The stylized orange wings flanking the shield symbolize speed, 
ambi�on, and the "flight" toward success. They suggest that the league is rising 
and expansive.

2. Shape and Structure
The Shield: The overall crest shape communicates protec�on, unity, and the 
pres�ge of a professional sports organiza�on. It suggests a "ba�lefield" where 
excellence is defended.

Tiered Layout: By placing the Charminar at the top and the "Fortune" text at the 
bo�om, the design creates a visual journey from the city’s roots up to the bright 
future (Fortune) of the players.

3. Color Pale�e Psychology
Royal Blue: Represen�ng stability, confidence, and professionalism. It provides 
a sharp contrast to the warmer tones, making the player stand out as a focal 
point.

Sunset Orange & Gold: These colors evoke energy, passion, and "fortune." The 
gold gradients in the typography suggest victory, trophies, and premium 
quality.

White & Light Gray: Used in the monument to provide clarity and a sense of 
architectural permanence against the vibrant background.

4. Typography
Bold Sans-Serif: The font for "HYDERABAD FORTUNE" is heavy and 
architectural, mirroring the strength of the Charminar.

Metallic Gradient: The "beveled" look of the text gives it a 3D, metallic finish, 
reminiscent of a championship trophy or a high-tech sports broadcast.

5. The "Fortune" Element
The Star: The single gold star at the very bo�om of the shield acts as a "seal of 
excellence." It represents the ul�mate goal of the league: finding and 
celebra�ng the "stars" of the game.

The Impact Spark: The starburst where the ball meets the bat emphasizes the 
"moment of impact," represen�ng the excitement and high-stakes nature of 
the sport.

 This logo is designed to ins�ll a sense of local pride while maintaining the 
aggressive, modern aesthe�c of contemporary T20-style cricket leagues. It 
bridges the gap between Hyderabad’s rich history and the high-energy future 
of the sport.





 Mumbai Heroes effec�vely blends regional pride with the high-
energy spirit of compe��ve cricket. Here is a ra�onale breaking 
down the design elements:

1. Core Symbolism:
The Gateway of India: Posi�oned at the top, this iconic landmark serves as the 
"crown" of the logo. It instantly grounds the team in its home city, represen�ng 
Mumbai’s status as a gateway to excellence and its rich historical significance.

The Superhero Figure: The character at the bo�om bridges the gap between 
sports and entertainment. It represents the "Hero" aspect of the team name, 
sugges�ng that the players possess extraordinary skills and a duty to inspire 
their fans. The green and yellow suit adds a vibrant, energe�c feel.

The Shield Frame: Using a shield as the primary container signifies protec�on, 
strength, and the "warrior" spirit. It gives the logo a professional, collegiate 
sports aesthe�c common in major global leagues.

2. Visual Elements:
Crossed Cricket Bats: The bats frame the central shield, immediately iden�fying 
the sport. Their diagonal placement creates a sense of ac�on and upward 
momentum, mimicking the "X" o�en associated with victory or a "strike."

3. Color Pale�e Psychology
Terraco�a/Brown: This earthy tone provides a unique, sophis�cated base that 
differen�ates the brand from the standard blues and reds common in cricket.

Gold/Yellow: Used in the sky and the hero's costume, these colors symbolize 
success, energy, and the "golden hour" of a Mumbai sunset.

Typography: The bold, block-style font for "HEROES" suggests stability and 
power. The slight arch in the text "MUMBAI" creates a sense of unity and follows 
the natural curve of the shield.

The overall design communicates that this is more than just a sports team; it is 
a brand built on iden�ty, strength, and entertainment. By combining a 
tradi�onal monument with a modern comic-book style character, the logo 
appeals to both veteran cricket enthusiasts and a younger, modern audience.





Here is a breakdown of the ra�onale for the Gujarat Royals logo:

1. Core Symbolism: The Crowned Lion
The Lion: Represents courage, dominance, and a "king of the jungle" mentality. 
It mirrors the Asia�c Lion, which is a proud symbol specifically �ed to the state 
of Gujarat.

The Crown: Directly reinforces the "Royals" iden�ty. It signifies excellence, a 
premium standard of play, and the ul�mate goal of achieving sovereignty in the 
league.

The Expression: The lion’s intense, forward-facing gaze symbolizes focus, 
determina�on, and a readiness to face any opponent head-on.

2. Spor�ng Integra�on
The Cricket Bat: Posi�oned like a sword, the bat emphasizes that this is a 
"warrior" brand. It suggests that the players are modern-day knights of the 
pitch.

The Cricket Ball: Placed at the base within the shield, it acts as the founda�on of 
the logo, grounding the royal imagery in the actual sport being played.

The Shield Frame: The crest shape evokes a sense of tradi�on, heritage, and 
protec�on of the team’s honor.

3. Color Pale�e Psychology
Gold & Silver: These metallic tones represent victory, pres�ge, and high value. 
They give the logo a "trophy-like" feel.

Royal Blue & Black: The deep blue background adds a layer of professionalism 
and stability, while the black provides high contrast to make the gold elements 
pop.

Bold Typography: The heavy, block-style font for "GUJARAT ROYALS" suggests 
strength and impact. The slight arch in the text creates a sense of movement 
and energy.

4. Regional Iden�ty
State Pride: By combining the Asia�c lion (Gujarat's natural icon) with regal 
gold, the logo posi�ons the team not just as players, but as ambassadors of the 
region’s strength and rich history.

"The Gujarat Royals logo is a fusion of regional pride and compe��ve ferocity. 
It combines the majes�c Asia�c lion with the weapons of cricket to signal a 
team that is disciplined, fearless, and des�ned for the throne."





The "Bangaluru Strikers" logo uses a high-energy, modern sports 
aesthe�c to communicate power and local pride. Here is a 
breakdown of the ra�onale behind its design elements:

1. Character & Ac�on
The Batsman: The focal point is an aggressive, stylized batsman in mid-swing. 
This represents ac�on, precision, and the "striker" iden�ty of the team. The use 
of a helmet and padding adds a layer of professionalism and "ba�le-ready" 
intensity.

Dynamic Shading: The heavy contrast between electric blue highlights and 
deep shadows creates a 3D effect, sugges�ng a high-stakes, under-the-
floodlights atmosphere typical of T20 or night leagues.

2. Typography & Shield
Layered Font: The word "STRIKERS" uses a bold, sans-serif font with a slight 
italic lean to imply forward mo�on and speed.

The Geometric Shield: The jagged, mul�-layered border func�ons as a badge of 
honor. The sharp angles mimic the "strike" of a lightning bolt or the edge of a 
bat, giving the logo a sturdy, defensive, yet aggressive feel.

3. Color Pale�e Psychology
Electric Blue & Navy: Represents calm under pressure and technical skill. Blue is 
o�en associated with reliability and elite performance.

Gold/Yellow: Used for "BANGALURU" and the skyline, this adds a 
"championship" feel. It suggests excellence, victory, and high energy.

Deep Purple Background: Provides a royal and sophis�cated backdrop that 
makes the brighter blue and yellow elements "pop," ensuring the logo remains 
highly visible on jerseys and digital screens.

4. Symbolic Iden�ty
The Skyline Silhoue�e: This is the most cri�cal branding element. By 
incorpora�ng recognizable local architecture (like the Vidhana Soudha and the 
Ferris wheel) at the base of the shield, the logo anchors the team to the city.

Community Connec�on: It transforms a generic cricket logo into a "home 
team" brand, fostering an immediate emo�onal connec�on with the local 
fanbase.

The overall ra�onale is "Local Power." It balances the universal excitement of 
cricket (the batsman) with a specific sense of place (wrapped in a modern, 
"e-sports" style color grade that appeals to a younger, high-energy audience.





The symbolic representa�on of the logo integrates regional 
heritage with the compe��ve nature of cricket:

1. Cultural & Regional Symbolism
The Architectural Arch: The silhoue�e at the top of the crest is modeled a�er 
Mughal architecture, specifically the iconic domes and arches found in Delhi's 
historical landmarks like the Red Fort. This symbolizes the deep-rooted history 
and regional pride of the city.

The Shield/Crest: The overall boundary of the logo is shaped like a for�fied 
shield, represen�ng strength, defense, and the unified iden�ty of a team 
"guarding" its home ground.

2. Spor�ng & Performance Symbolism
The Dynamic Batsman: The white silhoue�e captures a batsman in a high-
energy stroke, symbolizing aggression, forward momentum, and the leadership 
required to take charge of a match.

The Golden Cricket Ball: Located at the bo�om center, the ball serves as the 
focal point and founda�on of the sport. The golden hue signifies the ul�mate 
prize and the pursuit of excellence in the league.

Velocity Streaks: The golden lines flanking the ball represent speed and impact, 
emphasizing the fast-paced nature of modern cricket.

3. Color Pale�e Psychology
Royal Blue: Dominates the background to convey authority, stability, and 
professionalism.

Metallic Gold: Used for the primary "LEADERS" text and the ball to symbolize 
victory, premium quality, and success.





For a sports brand, the ra�onale needs to connect the visual 
elements to the team's iden�ty, spirit, and geographical roots. Here 
is a breakdown of the ra�onale for the Chandigarh Rangers logo:

1. Core Symbolism: The Batsman
The Aggressive Stance: The upward-facing bat and focused posture represent 
proac�ve intent and the "Ranger" spirit—always ready to take charge and lead 
from the front.

The Modern Warrior: The detailed protec�ve gear (helmet and gloves) 
symbolizes the modern era of cricket, emphasizing resilience, safety, and 
professional discipline.

2. Geographical Iden�ty: The Map Backdrop
Regional Pride: Using the silhoue�e of the Chandigarh/regional map anchors 
the team to its home. It tells the fans that the team isn't just playing for a trophy, 
but for the territory and its people.

The "Protector" Concept: Placing the player over the map reinforces the name 
"Rangers," sugges�ng they are the guardians and champions of their region.

3. Shape & Structure: The Shield
Legacy and Strength: The triangular shield/crest behind the player is a classic 
spor�ng emblem that evokes a sense of tradi�on, strength, and defensive 
solidity.

Dynamic Framing: The sharp angles of the shield point upward, mirroring the 
direc�on of the bat to create a sense of momentum and growth.

4. Color Pale�e Psychology
Orange (Energy & Vibrancy): Represents the heat of the compe��on, 
enthusiasm, and the burning desire to win. It provides a high-contrast "pop" 
that ensures the logo is eye-catching on jerseys and digital screens.

Deep Blue (Trust & Stability): O�en associated with depth and authority, the 
blue background provides a professional founda�on, symbolizing the team's 
calmness under pressure.

White/Silver (Precision): Used for the borders and bat to represent clarity of 
vision and clinical execu�on on the field.

5. Typography
Bold Sans-Serif: The heavy, block-style font for "RANGERS" conveys ruggedness 
and power.

The Arc: The slight upward curve of the text banner suggests a "rising" team and 
adds a sense of three-dimensional movement to the overall design.

"The Chandigarh Rangers logo is a fusion of regional heritage and modern 
spor�ng aggression. By placing a determined batsman against the map of the 
region, the design celebrates the iden�ty of Chandigarh while signaling a 
high-energy, 'take-no-prisoners' approach to the game."





Rajasthan Fron�ers,  logo effec�vely blends regional heritage with 
the high-energy nature of cricket 

1. The Core Symbolism: Regional Iden�ty
The Camel & Desert Dunes: These are the quintessen�al icons of Rajasthan. 
They represent resilience, endurance, and the ability to thrive in a challenging 
environment—traits that are essen�al for any compe��ve sports team.

The Archway (Gokhru/Cha�ri style): The silhoue�e framing the desert scene 
mimics tradi�onal Rajasthani architecture. This grounds the brand in the state's 
royal history and provides a "window" into the heart of the region.

The Se�ng Sun: The red orb symbolizes a "New Dawn" for the league while also 
nodding to the intense heat and passion associated with the desert landscape.

2. Ac�on & Energy: The Sport
The Batsman Silhoue�e: Posi�oned aggressively, the silhoue�e emphasizes 
power and ac�on. By using a solid dark fill, it creates a modern, "heroic" feel 
that allows fans to project themselves onto the player.

The Flaming Ball: The cricket ball, depicted with speed lines or flames, 
represents "Fron�er" energy—fast-paced, explosive, and unstoppable. It adds 
a sense of movement to an otherwise sta�c desert scene.

3. Typography & Structure
"Fron�ers" Font: The heavy, slab-serif bold font communicates strength and 
stability. The "blocky" nature of the le�ers suggests a team that is difficult to 
break down.

The Shield Base: The way the text is anchored at the bo�om gives the logo a 
"badge" or "crest" feel, which is tradi�onal for sports franchises and evokes a 
sense of belonging and pride.

4. Color Pale�e Psychology
Earthy Ochre & Gold: Represents the "Golden City" and the literal sands of the 
Thar Desert. It feels premium yet rugged.

Deep Brown/Burgundy: A sophis�cated alterna�ve to black, this provides high 
contrast while maintaining a warm, organic feel that �es back to tradi�onal 
Rajasthani tex�les and woodcra�.

Vibrant Red: Used sparingly on the ball and sun to draw the eye to the "ac�on" 
points of the logo.

"The Rajasthan Fron�ers logo is a tribute to the spirit of the desert. By 
marrying the �meless resilience of the Rajasthani landscape with the 
explosive energy of modern cricket, the brand posi�ons itself as a courageous 
force that is both rooted in heritage and driven by forward-moving power."



TAMILNADU



Tamil Nadu Thunders logo that highlights its strength and regional 
pride.

1. Central Imagery: The Clenched Fist & 
Thunderbolt
Power and Authority: The hand firmly gripping the lightning bolt symbolizes 
control over raw power. In a cricke�ng context, this represents a team that 
dominates the field and possesses "explosive" talent.

The "Thunder" Element: The bolt provides a direct visual link to the team 
name, sugges�ng speed, high energy, and an impact that resonates like 
thunder.

2. Regional Iden�ty: The Map of Tamil Nadu
Geographic Pride: Including the silhoue�e of the state emphasizes the team’s 
roots and its mission to represent the people of Tamil Nadu.

Cricke�ng Focus: The placement of the wickets and ball directly onto the state 
map signifies that cricket is at the heart of the region's iden�ty.

3. Shape and Structure: The Inverted Triangle
Stability and Modernity: The sharp, geometric background provides a solid 
"shield" structure. The downward-poin�ng triangle creates a sense of dynamic 
movement and "striking" downward force, mirroring the ac�on of a lightning 
strike.

Focus: The frame draws the eye toward the center, ensuring the brand name 
and the primary icon are the focal points.

4. Color Pale�e Psychology
Yellow/Gold: Represents energy, op�mism, and the bright spirit of the state. It 
also provides high visibility against the darker elements.

Black/Dark Grey: Conveys authority, strength, and the "stormy" aesthe�c 
associated with thunders.

Blue Accents: At the base of the wrist, the blue waves/strokes can represent the 
coastal nature of Tamil Nadu, adding a layer of local environmental context.

5. Typography
Bold Sans-Serif: The heavy, italicized font for "THUNDERS" suggests forward 
mo�on and speed.

Silver Gradient: The metallic finish on the text gives it a premium, modern 
"trophy-like" feel, signaling a professional and compe��ve league.

"The Tamil Nadu Thunders logo is designed to evoke a sense of unstoppable 
energy and regional dominance. By combining the raw power of a 
thunderbolt with the map of our state, the design reflects a team that is 
grounded in its heritage but explosive in its performance. It’s a badge of 
strength for both the players and the fans."





That is a striking logo for a cricket league. It has a modern, 
aggressive "sports franchise" feel that works well for compe��ve 
play.

1. Symbolism: The Royal Bengal Tiger
The Persona: The �ger is the centerpiece, represen�ng ferocity, agility, and 
dominance. It signals to opponents that the team is compe��ve and relentless.

The Roar: The open-mouthed roar signifies a "ba�le cry," capturing the high 
energy and vocal passion of a live cricket match.

2. Dynamic Movement: The Flaming Cricket 
Ball
The Ball: Placing the cricket ball at the focal point of the �ger's gaze connects 
the mascot directly to the sport.

The Flame: The trail of fire behind the ball illustrates extreme pace and power. 
Whether it represents a 150km/h delivery or a powerful "maximum" hit over 
the ropes, it conveys the explosive nature of the game.

3. Heritage: The Kolkata Skyline
Sense of Place: Nestled at the bo�om of the shield is the silhoue�e of iconic 
landmarks (like the Victoria Memorial and Dakshineswar Kali Temple).

Purpose: This grounds the brand in its roots, building an immediate emo�onal 
connec�on with the local fanbase and represen�ng the pride of the Bengal 
region.

4. Structure: The Shield
The Framework: Using a shield (crest) shape evokes a sense of tradi�on and 
protec�on. It moves the brand away from just being a "club" and makes it feel 
like an established "ins�tu�on" or "protector" of the city’s spor�ng honor.

5. Color Pale�e Psychology
Orange & Gold: These colors represent vibrancy, energy, and success. Orange is 
o�en associated with the warmth and spirit of Bengal, while the gold/yellow 
accents suggest a championship mindset.

Typography: The bold, sans-serif font is slanted to the right, which creates a 
"forward-leaning" look, implying progress and speed.





Lucknow Champions logo, the design blends regional pride with the 
compe��ve energy of cricket.

1. Core Symbolism: The Rumi Darwaza
At the heart of the logo is the iconic Rumi Darwaza, the gateway to Lucknow.

Heritage: It represents the city's rich history, architectural grandeur, and 
"Tehzeeb" (culture).

The "Gateway to Victory": In a spor�ng context, the gate symbolizes a 
threshold that the team must cross to achieve greatness, making it a literal and 
metaphorical entrance to the champions' circle.

2. Spor�ng Elements
The base of the crest features the fundamental tools of the game—crossed bats 
and a cricket ball.

Balance & Founda�on: The crossed bats create a solid "X" founda�on, 
symbolizing teamwork and the mee�ng point of strategy and skill.

Focus: The ball posi�oned centrally at the "sweet spot" represents precision 
and the ul�mate goal of the game.

3. Typography & Shield Shape
The Shield: The overall badge shape is inspired by tradi�onal heraldry, 
conveying a sense of protec�on, strength, and legacy. It suggests that the team 
is a defender of the city’s pride.

Bold Sans-Serif Font: The use of heavy, metallic-textured le�ering for 
"CHAMPIONS" creates a 3D effect. This choice communicates dominance, 
modern professionalism, and high stakes.

4. Color Pale�e Psychology
Red & Blue: This classic spor�ng combina�on balances high energy and passion 
(Red) with stability and trust (Blue).

Gold/Ochre: The golden hue of the central archway evokes the "City of Gold" 
feel, represen�ng excellence, premium quality, and the ul�mate prize—the 
trophy.

White Stars: The stars at the top and on the ribbons signify aspira�on, peak 
performance, and the "star power" of the league’s athletes.

5. The Ribbon
The red ribbon flowing across the bo�om adds a sense of celebra�on and 
ceremony. It mimics the banners seen on championship trophies, reinforcing 
the name of the league before the first ball is even bowled.

 This logo is designed to feel like a "Badge of Honor." It successfully tethers the 
team to the local iden�ty of Lucknow while maintaining the aggressive, bold 
aesthe�c required for a modern sports brand.





Providing a ra�onale for a logo helps explain the "why" behind the 
design choices, connec�ng the visual elements to the iden�ty of the 
team and the city. Here is a breakdown of the ra�onale for the 
Bhopal Risers logo:

 1. Design Core & Symbols
The Sanchi Stupa (Centerpiece): The silhoue�e of the Great Stupa at Sanchi 
serves as a powerful tribute to the heritage of the Bhopal region. It represents 
stability, �melessness, and the rich cultural founda�on upon which the league 
is built.

The Rising Sun: The circular orange backdrop behind the Stupa symbolizes a 
new dawn and the "Rising" aspect of the team name. It suggests energy, 
growth, and the bright future of cricket in the city.

Crossed Cricket Bats: The two bats framing the monument signify the spirit of 
compe��on and defense. Their upward angle creates a "V" shape, o�en 
associated with victory and progress.

The Three Stars: Located at the bo�om, these stars represent excellence, 
aspira�on, and the three pillars of the game: ba�ng, bowling, and fielding.

2. Color Pale�e Psychology
Color Meaning

Deep Purple Symbolizes royalty, ambi�on, and luxury, giving the 
team a premium and bold iden�ty.

Vibrant Orange Represents the heat of the game, enthusiasm, and 
the warmth of the Bhopal sun.

Clean White Ensures the typography is legible and represents the 
purity and fair play of the sport.

 3. Typography and Structure
Bold Sans-Serif Font: The heavy, block-style le�ering for "BHOPAL" conveys 
strength and dominance. It’s designed to be easily readable on jerseys and 
digital screens.

The Shield/Badge Shape: Encasing the elements in a shield-like structure gives 
the logo a sense of tradi�on and authority, making it feel like a crest of honor for 
the players and fans.

Dynamic Banner: The "RISERS" text is placed on a curved banner, adding a 
sense of movement and "li�ing" the design, reinforcing the upward trajectory 
of the team.

"The Bhopal Risers logo blends the city’s historic soul with the modern energy 
of cricket. By pairing the iconic Sanchi Stupa with a rising sun and crossed bats, 
the design tells a story of a team that respects its roots while relentlessly 
striving for the top. It is a symbol of regional pride and athle�c excellence."





This logo for the Bihar Super Challengers carries a strong blend of 
regional pride and spor�ng aggression. Here is a breakdown of the 
ra�onale behind its design elements:

1. Cultural Iden�ty & Heritage
The centerpiece of the shield features a stylized illustra�on of a  likely Stupa,
referencing the Mahabodhi Temple or the ancient structures of Nalanda and 
Vaishali.

Ra�onale: This establishes an immediate, unbreakable link to Bihar’s history as 
a cradle of civiliza�on and enlightenment. It signals that the team isn't just 
playing for a trophy, but represen�ng a 2,000-year-old legacy.

2. The Shield Framework
The en�re design is contained within a classic Heater Shield.

Ra�onale: In sports branding, a shield symbolizes protec�on, strength, and 
"ba�le-readiness." It suggests that the team is a formidable unit that stands its 
ground, transforming the cricket match into a quest for honor.

3. Dynamic Cricket Elements
The logo u�lizes a "crossed" composi�on with several layers of equipment:

The Crossed Bats: These provide a sturdy founda�on for the logo, symbolizing 
the core of the game.

The Wicket & Ball: Posi�oned at the bo�om "v" of the shield, the impact of the 
ball hi�ng the stumps adds a sense of ac�on and victory (the "clean bowled" 
moment).

Top Accents: The red-and-white striped handles at the top resemble tradi�onal 
maces or torches, adding a fes�ve yet authorita�ve "cricket carnival" feel.

4. Typography & Banner
The use of a Slab Serif font on a curved navy blue banner creates a premium, 
collegiate look.

Ra�onale: The "Challengers" text is smaller but clear, ensuring that "BIHAR 
SUPER" takes center stage. The banner wrapping around the shield adds depth 
(a 3D effect), making the logo look like a modern badge or patch.

5. Color Pale�e Psychology
Gold/Bronze: Represents excellence, the "Golden Age" of Bihar, and the 
ul�mate goal of winning.

Navy Blue: Evokes professional stability, trust, and authority.

White/Silver: Provides high contrast, ensuring the logo remains legible even 
when shrunk down for jerseys or digital icons.

The ra�onale is "Heritage in Mo�on." It honors the ancient roots of the region 
while framing the sport of cricket as a modern-day ba�le for supremacy. It’s a 
logo designed to look as good on a professional jersey as it does on a 
monumental stadium banner.
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Best Batsman
Best Fielder
BEST Bowler

PLAYER OF THE SERIES
Championship Trophy Winner



TROPHIES
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HIGHLIGHTS

Live Streaming &
Media Coverage

BY OTHER 
LEADING CHANNELS

Cheerleaders /
Event Hosts

Brand
Promotions

& Sponsorships

Ex Cricketers & 
Celebrities 

Appearances



Sponsorship Categories



Sponsors
Title

Total Number Ü  1 [ One ]

Amount Ü  2.5 Crore



The league will be named "[Sponsor Name]  [League Name]". No competitor will be allowed to sponsor

Broadcast & Media: Highest priority logos during the national anthem, toss, and trophy presentations 

Maximum allocated spot duration (e.g., 20 seconds per over) during TV ad breaks

On-Ground: Primary logo placement on the center pitch, sight screens, and interview backdrops

Digital & PR: Logo integration on the league's official website, mobile app, and all press releases

Brand Promotion on FM Radio

Exclusivity & Naming Rights 

Sponsors
Title





Sponsors
Total Number Ü  2 [ TWO ]

Amount Ü  1.25 Cr. EACH

PLATINUM



Co-powered or presenting sponsor status (e.g., "League Name, Powered by [Sponsor Name]")

Broadcast & Media: Prominent 15-second ad spots per innings. Features like
"Platinum Power Play" or "Platinum Performer of the Match" segment integrations 

On-Ground: Premium, high-frequency boundary board placement and 
logo on the players' jerseys (e.g., chest or sleeve) and team caps

Hospitality: VIP Passes/ Tickets, access to post-match presentations,
and an exclusive Platinum corporate box

Exclusivity

Sponsors
PLATINUM





Sponsors
Total Number Ü  5 [ FIVE ]

Amount Ü  50 LAKH EACH

GOLD



Frequent logo bugs/watermarks during the live feed. Mentions by commentators 
during highlights or specific game moments (e.g., "Gold Strategic Time-out")

On-Ground: Medium boundary signage, and logos on the stumps or boundary ropes

Digital: Social media campaigns dedicated to Gold sponsor giveaways, 
and logo presence on the official tournament brochure

Hospitality: Premium match Passes/ tickets and VIP car parking passes

Broadcast & Media

Sponsors
GOLD





Total Number Ü  10 [ TEN ]

Amount Ü  25 LAKH EACH

Sponsors
SILVER



10-second ad spots or L-band (squeeze-play) advertising during overs. 
Sponsor credit during score updates

On-Ground: Standard perimeter board placements and logos on cheerleaders'
or volunteers' uniforms

Digital: Mention in social media announcements and team line-ups

Hospitality: Category-level VIP seating and client hospitality passes

Broadcast & Media

Sponsors
SILVER





Total Number Ü  25 [ TWENTY FIVE ]

Amount Ü  10 LAKH EACH

Sponsors
BRONZE



General Perks Across All Categories Promotional Rights: Every sponsor level receives the right to use the event's official logo and player images in their independent marketing 

(e.g., "...Official Partner of [League Name]"). Activation Kiosks: Space at the stadium for product sampling, lead generation, or fan engagement zones

Broadcast & Media: Static or animated graphics on 
screen during match updates and lower-tier ad breaks

On-Ground: Logo placement on interview
boards (mixed with others), team buses, and event flyers

Digital: Logo inclusion on the league's official social media posts,
email newsletters, and match Passes / tickets

Hospitality: General admission/season passes for league matches

Sponsors
BRONZE





BRANDING & ADVERTISEMENT
DELIVERABLES

Player-Kit Placements: 
13 branding / advertisement 

spots on 
player kits available

On-Ground Branding: 
branding spots in 

Dugouts, jerseys, LED boards, 
and stadium branding

Merchandising Rights:
Team owners benefit from 

merchandise sales, including 
jerseys, signed memorabilia, 
and team-related products

Hospitality & VIP Access: 
Owners receive premium 

hospitality privileges, V I P 
match ACCESS, and exclusive 

networking opportunities

Exclusive Digital & Media Rights: 
Teams can produce and Co-branded 
content with players and legends

League Archive Rights: 
Teams may use league’s visual archive

for their promotional campaigns

Fan Engagement Activities: 
Meet-and-greet sessions, exclusive events, 

and fan-driven activations enhance 
community engagement and loyalty



KIT BRANDING SPOTS

Logo- S

Logo- R
player

name

player
number

Logo- p

Logo- g

Logo- h
Logo- b

Logo- k

Logo- a

Logo- j Logo- f

Logo- m



MASTER CLASS

A highlight of the  session provided a rare opportunity for emerging talents and STCL initiative, the exclusive Masterclass

aspiring young cricketers to learn directly from one of the sport’s most iconic figures, Ex Cricketer CHETAN SHARMA.

During this insightful session, Shri Chetan Sharma will share his invaluable experiences, techniques, and strategic insights, 

offering practical guidance and motivation to the next generation players.

The Masterclass not only will serve as an educational experience but also reinforced STCL’s commitment to nurture talent, 

promote skill development, and build a strong foundation of Cricket in INDIA.
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glimpses of
stcl inaugural league









inaugural match conducted
th th on 26  to 29  March, at Vapi, Gujarat 

Mumbai



delhi

inaugural match conducted
th th on 26  to 29  March, at Vapi, Gujarat 



gujarat

inaugural match conducted
th th on 26  to 29  March, at Vapi, Gujarat 



assam

inaugural match conducted
th th on 26  to 29  March, at Vapi, Gujarat 
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MUCH More Than a Game
IT WILL BE A PROUD MOMENT

जह� ��केट है, वह� भारत है



your support means a lot to us.
together, let's build something extraordinary.

for Your Attention
Thank You!
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